Preliminary report on ALTA online survey





By Abigail Rumsey
From 25th November 2009 to 20th April 2010, the ALTA website (www.amur-leopard.org) had 26,001 absolute unique visitors. This survey of 74 respondents therefore represents only a tiny percentage (0.29%) of the total number of visitors. However, it does give some indication of how people find out about Amur leopards, ALTA and our website.
This report was compiled using data from an online survey and from the Google Analytics report for the ALTA website.
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Over one quarter of survey respondents said that they first heard about Amur leopards in a nature documentary. Over one fifth said they learnt about Amur leopards from visiting a zoo.

(29% said they first heard about Amur leopards by searching online but it is difficult to think what they searched for if they hadn’t heard of Amur leopards before! Badly asked question?)

Zoos listed as introducing people to Amur leopards:

Helsinki, Finland
Mulhouse, France
Sedgwick County, USA

Exotic Feline Breeding Compound, Rosamond, USA
Oregon, USA
Twycross, UK

Wildlife Heritage Fund, UK
Marwell, UK
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The majority of respondents (48 people) discovered the Amur Leopard and Tiger Alliance by searching online. 
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The majority of people (56%) found the ALTA website by searching online. The search engine that was by far the most frequently used was Google (85% of searches reaching our site), with a further 6% of searchers reaching us from Microsoft Bing.
14% of the respondents said that they found our website via the newsletter, which could be disproportionately bigger than the overall percentage because there was also a link to the survey in the newsletter.
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Proportion of search engines used by visitors who reached the ALTA website via search engine
Dark blue segment = Google; green segment = Bing; other coloured segments = less frequently used search engines
As of 20th April 2010, the top ten keywords used to find our site were:

	Rank
	Keyword/s
	Number of visits

	1
	amur leopard
	6184

	2
	amur leopards
	718

	3
	amur leopard conservation
	660

	4
	amur tiger
	310

	5
	amur leopard and tiger alliance
	158

	6
	amur
	155

	7
	tiger
	153

	8
	the amur leopard
	146

	9
	leopards
	125

	10
	alta amur leopard
	94


Websites that survey respondents found our website through include:
· www.carnivoreconservation.org – e-resources for scientists and conservationists

· ZSL site
· http://www.aetw.org/ - Japanese therapy site

· www.korkeasaari.fi – Helsinki Zoo site

· Wikipedia Amur leopard page

· http://www.theartofmichaelpape.com/aperfectworld-aa.html - Michael Pape’s artwork site
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Sites referring visitors to the ALTA website

Dark blue = images.google.com (Google USA); dark green = en.wikipedia.com (Wikipedia – English version); grey = other sites (including other Google Images sites)
The top referring site is the US version of Google Images (over a quarter of referrals). Five of the top ten sites that refer visitors to our site were Google Image sites (US, UK, Canada, Germany, India), with many other national Google Image sites, and the google.com search engine, also being major sources of our website traffic, directing in total well over 5000 visits to our site. Wikipedia is the second biggest source of referred visitors, with 1374 visits directed from Wikipedia pages (mainly the Amur leopard page). The three other top ten referrers were Facebook (mainly through the ALTA page), the AMUR site, and the ZSL site.
Note on trial online newsletter format
The March 2010 newsletter was distributed to the mailing list in both PDF format and also as a link to an online version hosted on issuu.com.

Some comments from recipients were:

“Very happy to receive a link to a website version rather than a large email attachment.  Emails to a work address tend to get caught by a spam filter.”

“I like the idea of posting the newsletter on a site like Issuu so one doesn't have to download it and open it in Acrobat (always a time-consuming and not very satisfying exercise!).[…] My main criticism would be that it doesn't seem to support clicking on the links in the document.”

“I like the newsletter it is easy to read, I simply clicked on the link you provided and I had no problems viewing it on line.”

“I think people are most likely to read a newsletter when it's part of the email message - where they don't have to open anything.  It's not that opening a link is difficult, it's just that people get so much email that they often scan through it quickly.”

“I really enjoyed looking at the online version, and think its a good idea and liked the format.”

Statistics from Issuu showed that 102 people read the online newsletter on the day that the link was sent out, with a further 117 reading it on subsequent days. The statistics also suggested that perhaps the newsletter was too long, as pageviews dropped off after the first five pages.
